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Website - Buckden Parish Council - Buckden Parish Council (buckdenpc.org.uk) 

Following the previous Communications Meeting I linked our website to google analytics.  Google 

analytics tracks users visiting the website, it will give us insight into where people are coming from, 

what they are looking at and where they are exiting the site.  As we report on this monthly and we 

start to get some real data through we will be able to use this insight to improve our website.   

We only have a couple of weeks of data but please see a snapshot: 

 

Organic search – is a non-paid for result in a search engine 

Direct – is when someone directly comes to the site by typing the URL 

Email – is when someone has clicked on a link from an email 

Organic social – is when someone has clicked to our site through social media (unpaid) 

 

 

 

https://buckdenpc.org.uk/


 

Thoughts and next steps: 

• Probably quite a large % of this traffic is us, so I need to remove top user IP addresses so that 

the reports are actual customers 

• Search – I want to get our search box tagged – need to talk to someone more technical 

about this as I am struggling! It will be interesting to see what people are searching for on 

our website and this will also give us a indication on what is difficult to find 

• Email traffic – it seems that the newsletter is driving a lot of traffic, I have joined mailchimp – 

which is an email service provider (ESP) which will allow us to report on what is clicked, who 

is opening, test subject lines and manage our mailing list more effectively  

• Social traffic – we don’t seem to be getting much, we need to make sure that we are 

directing people to appropriate action pages on the website from our social posts – we can 

make specific landing pages for FB campaigns – ie. We could make a specific page for new 

councillors to learn more and sign up through  

• Next month will be more interesting as we will have more data! 

 

 

 



Facebook  

Vikki has been really engaging with Facebook and this has shown a very positive impact on 

engagement.   

Here is a snapshot of our audience: 

 

The following reports show this month vs last month. 

 

 



 

Most popular posts 

Top Post 

 

 



 

Next Steps 

• Adding in text to all posts so that we can report more easily (think these are alt texts Vikki – 

we can have a look?) 

• Adding in links to specific web pages so we are directing people to self serve online 

• Getting together a monthly marketing calendar so that we can do some joined up marketing 

across social / email / web 

 


